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2007 173 108 108 104 
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2011  393 246 241 
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2016  329 303 301 
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4.1.4 AO  

Lewis
1898 AIDA (A: 

Attention , I: Interest , D: Desire
, A:Action )

(Vakratsas and 
Ambler, 1999)

(2016)
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5
AO
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AO

 
5 %  

 
AO 
I  

AO 
II

 
 

I  I  
 5.3% 26.7% 17.0% 32.2% 33.6%
 22.6% 33.3% 22.7% 25.6% 27.7%
 22.6% 6.7% 22.0% 12.3% 12.1%
 18.4% 6.7% 12.1% 6.8% 4.9%
 12.0% 3.3% 13.5% 3.8% 3.3%

18.0% 10.0% 11.3% 3.0% 2.0%
1.1% 13.3% 1.4% 16.3% 16.6%

 3.8 2.3  3.2  1.9 2.0
 

1 9.4 2
32.2 3 45.7 5

2016

6 AO
1 2

 
6 %  

 
AO 
I

AO 
II  

 
 

I  I
1 8 7.4% 3.3% 7.8% 6.5% 8.1%
1 3 8.1% 3.3% 6.4% 5.5% 4.6%
2 8 25.1% 13.3% 24.8% 13.1% 11.4%
2 3 19.4% 0.0% 18.4% 8.8% 6.8%
3 8 37.5% 23.3% 33.3% 19.3% 21.5%
3 3 1.4% 50.0% 9.2% 30.4% 30.9%

 1.1% 6.7% 0.0% 16.3% 16.6%
 

AO

7
1

 
7 AO (%) 

    
 5.3% 20.0% 1 8  7.4% 5.5%
 22.6% 32.7% 1 3  8.1% 1.8%
 22.6% 21.8% 2 8  25.1% 9.1%
 18.4% 3.6% 2 3  19.4% 9.1%
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